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What type of institution does your company have its primary
checking account with?

Credit union Other Digital bank
1% 0 2% 2%

Community bank/

8%

Megabank

Regional bank 559

33%
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THREE PARADOXES OF
SMALL BUSINESS BANKING
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#1: SATISFIED, YET OPEN TO NEW RELATIONSHIPS

Satisfaction with the quality of services
provided by primary business checking account
provider

61%

33%

4% 2%

Very satisfied Somewhat satisfied Neither satisfied or Somewhat or very
dissatisfied dissatisfied
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Yet, two-thirds of
SMBs are somewhat
or very likely to look
for new banking
relationships in the
next 12 months
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#2: SATISFIED WITH FEATURES, YET WANT MORE

Satisfaction with the range of features
included in primary business checking account

56%

37%

5% 3%

Very satisfied Somewhat satisfied Neither satisfied or Somewhat or very
dissatisfied dissatisfied

Cornerstone
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Yet, fourin 10
wanted to get better
business checking
account product
features and
capabilities when
asked why they might
consider a new
banking relationship
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#3: SMBs OPEN TO BORROWING FROM OTHER SOURCES

Which of the following sources will your company consider borrowing
from for the loans you expect to apply for in the next two years?

Half of SMBs will

2020 2023 .
consider other
Primary checking account provider 79% 83%
sources for loans
Another bank or credit union 42% 52%
32% 35%

Online or digital lender
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#3: SMBs BORROW FROM OTHER SOURCES

What percentage of what your company has borrowed over the past 2 years
came from these sources?
SMBs whose primary checking account provider is a:

Megabank Regional Bank Community Bank
Primary business checking account provider 44% 35% 58%
A different bank/credit union 27% 27% 30%
An online/digital lender 18% 21% 0%
Other sources 11% 17% 12%
Amount borrowed $1,528,915 $1,185,600 $851,250
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BANK OF AMERICA /// Business Advantage

Second Business Advantage Banking account
Business Advantage Savings account1%
Incoming wires, stop payments and more
Account Management capabilities[u]

Teller transactions and checks written with no fee
Monthly fee

Avoid monthly fee by meeting one of the

following requirements each statement cycle, or
become a Preferred Rewards Business member!4l

Powerful digital tools

Business Advantage
Fundamentals™ Banking

$16/month
$10/month
Fees vary
$0/month

200 transactions/month

$16 or $0

Maintain a $5,000 combined average

monthly balancel12]

Spend at least $250 in new net
qualified debit card purchases!13!

Dedicated support

Business Advantage Relationship
Banking

$0/month
$0/month
$0/month
$0/month
500 transactions/month
$29.95 or $0

Maintain a $15,000 combined average
monthly balance

Preferred Rewards for Business

Improve efficiency and complete daily tasks easier with these tools.

(@)

Profile linking

Easily view and manage personal and business
accounts with just one login.

@9
Account Management!™!

Power to grant customized access to additional
users, to either view or transact from their
accounts

Zelle

Zelle’ for your business
A fast, safe and easy way for businesses to

send, request and receive money directly
between eligible bank accounts in the U.S.1Z)

©

Erica®

Your virtual financial assistant can help transfer
or send money, search transactions & more.

S

Cash Flow Monitor®

Get cash flow projections, monitor transactions
and view category balances.

Digital debit cards® ¢l

Start using your debit card immediately for in-
store and digital purchases.
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SMB INTEREST IN BUNDLED SERVICES

How interested is your company in obtaining the following services if
they were bundled into your business checking account?

Cybersecurity protection

Business identity theft protection

Data breach protection

Credit monitoring

Buyer's protection/extended warranties
Dark web monitoring

Bill negotiation services

® Very interested
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Somewhat interested

® Not interested

31% 2%
32% 6% 1%
32% 3%
30% 1%
34% 14% 3%
34% 19% 4%
Not sure

strategycorps



VALUE-ADDED SERVICES ALREADY USED

Which services does your company currently use?

Cybersecurity protection

Business identity theft protection _ 31%

Data breach protection

30%

Credit monitoring

Buyer's protection or extended warranties

m Currently use Dont use, but interested in using it ®m Dont use, not interested in using it

Dark web monitoring
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EXPANDING BEYOND THE
CHECKING ACCOUNT
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SMBs’ FINANCIAL MANAGEMENT CHALLENGES

Which of the following are issues, challenges, or pain points for
your company?

%
°6% >4% 52% 51%

Accurately forecasting Collecting outstanding Getting a consolidated Integrating accounting Effectively managinng
cash flows invoices view of finances data with other cash flows
internal systems

46%
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SMBs’ FINANCIAL MANAGEMENT CHALLENGES

How interested would your company be in obtaining the
following financial management services from a bank?

& &
7% 6%
12% 1%
m Already do
41% 44% Definitely not
® Probably not
Maybe
- - o
Accounting/bookkeeping Invoicing/Payment acceptance
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