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"A person's last experience IS
thelr new expectation.”

- Warren Tomlin















‘It you make a
prediction,
t won't come true.’
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" Download 01 the » GET ITON . fwaabie of
App Store Google Play amazon
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FaVow co-sceen
SKreUp Tstruchions
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A new way
10 unlock
your world
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Yummy.
Not healthy.

THE ORIGINAL

peanuf. Caramel, and Marshﬂlallou, NOIC‘“
covered iy psiik Chocolate

Net Wt. 1.75 oz. (50g) Nut Cluster
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“We believe Amazon One has broad
applicability beyond our retail stores, so we
also plan to offer the service to third parties
Ike retailers, stadiums, and office buildings

so that more people can benefit from the
ease and convenience in more places.”

- Dilip Kumar from Amazon



TECHNOLOGY

Panera rolls out hand-scanning
technology that has raised
privacy concerns

March 28, 2023 - 5:03 AMET

@ Juliana Kim

anera has plloted handprint scanners 1n two locations so far. The
Pan has piloted handprint N 1 two locations so far. Th

company plans to roll out the technology in additional locations
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90% of Americans now use digital payments

https://www.mckinsey.com/industries/financial-services/our-insights/banking-matters /consumer-tren ds-in-digital-payments



Consumers say they prefer a bank-provided wallet, but many seek features associated
with retailers’ wallets.

Types of companies from which consumers would want a digital wallet’, % of respondents

o4

B Your bank

B Your smartphone manufacturer or other tech
company/start-up

B Your retailer

Your telecom provider

- 6
Digital wallet value proposition for consumers?, % of respondents xx > Change from 2021, percentage points

Store loyalty

\ ’+8‘/"
Payments consolidation —
( +7 )
and ease of use -
One-time deals (42
Financial services O30

app integration

https://www.mckinsey.com/industries/financial-services/our-insights/banking-matters/consumer-trends-in-digital-payments



CVery app cant be a wallet



[=) Square

Seller Ecosystem Cash App Ecosystem

%

/> SQUARE FOR ——
RESTAURANTS o |

DEVELOPER SQUARE BITCOIN CASH
CARD

)0 )0
| |

PLATFORM (API) YRETAIL

VIRTUAL agool= CUSTOMER
TERMINAL & goo |~ ENGAGEMENT C@
Fine 1
MANAGED POINT - « = P2P
bk PAYMENTS OF SALE e I - ié‘z] g
SQUARE PAYROLL =
CARD DIRECT DEPOSIT BOOST
[_:__]QQ =i=l=
E-COMMERCE ° INVOICES Vs
AN

CAPITAL APPOINTMENTS STOCKS



CONSUMER

Payments Payment Processing
Checkout Charitable G Checkout (et
| PayPal Giving Processing
Financial Services Merchant Services
DebitCard [l Check Cashing [l Direct Deposit Rernittances Business Debit Worki Business Point of Sale Inventory
Transactional Buy Now, Pay G . , o

Shopping Tools Marketing Tools

Common Platforms

LNVHOUIW



Big Tech Is Paying Attention — Apple’s Growing Financial Lineup

=

Monthly

Apple Wallet/Pay Apple Card Installments
Holds card credentials for digital Apple branded credit card 0% APY 12M installment
payments, and IDs/tickets/etc. in partnership with GS plan for apple products
Apple Cash Apple Savings
Simple cash deposit High-yield savings account
account (P2P/Payments) within Apple Wallet

Page 27  source: Company Website; KBW Research.

@& Pay Later

Apple Pay Later

Branded BNPL offering
available within Apple Pay

Apple Tap to Pay

Accept contactless payments
without additional hardware

end KEEFE, BRUYETTE & WOODS
A Stifel Company



TECH / BUSINESS

The big banks that brought you Zelle are
building a new digital wallet

/ At launch, The Wall Street
Journal reports customers can
use it by typing In their emaill
address. Once they're logged In, It
will pull up eligible cards to use
for payment as an alternative to
payment setups from Apple Pay
and PayPal.

By UMAR SHAKIR
Jan 23, 2023, 8:46 PM UTC | [J7 Comments / 7 New

L B vy f &

Banks are working to add another option for online shoppers. Image: Umar Shakir
/ The Vexge



Pay by Bank



GOCARDLESS

) Catch ) Trustly
U]

7 CHASE

BANKOFAMERICA




Product
Price

Place
Promotion
Payments

"Payments
should be
consigaered the
5th P of

marketing”

- Ron Shevlin



Digital Payment Segment Strategies

P2P venmo [ Zelle
Retaller AppsS &
Device wallets

BN Pl_ a afterpaye® Klarna.
Online/In-App P A venmo

In-store purchases W &8 5 &Pay




amaZon.Ccom

Prime

1. Look at transactions

NETFLIX 2. FInd membpers that

don't have their cards

e Spotify connected

3. Make a promo ofter

Walmart+




amaZon.Ccom
Prime

NETFLIX
e Spotify

Walmart+

Make a purchase on AmazonPrime Day and get
5% cash back on your purchase (up to $10)!

Stranger Things Special: Switch your card
on file and get Netflix free for one month!

How about an offer that'll be music to your ears” Switch
your card on file and get Spotify free for one month

Manager’s Special: Make a purchase using
WalMart Pay and get cash back!



The Lord of the Ring



QUONTIC



QUONTIC

PAY RING

Your Debit Card Evolved

Exclusively for Quontic Checking Account Customers

Modernize your money with the nation’s first wearable
payment ring. Exclusively for Quontic Checking Account
customers, the next wave of banking technology is here.

Make contactless purchases with a simple tap of your hand.
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‘I've never

seen that

petore!”




One ring to
pbuy them all










We are pursuing strategies to be the bank for all, extend our presence, and grow wallet share

We have clear objectives...

Consumer & Business Banking
Extend our leadership position

P,

————

Branch Network
Extend and optimize presence
to cover ~85% of the U.S. population

=

Wealth Management

Serve more of our clients’
iInvestment needs

For footnoted informaltion, refer to shde /2

...building from a position of strength...

® #1 Consumer & Business Bank based on retail deposits|

m #1 Business Bank based on primary relationships?

® >50% multi-product among Consumer Bank primary
relationships?

B 15t bank in all lower 48 states with ~4 800 branches
m #1in 8 of the top 50 markets and top 3 in 23’

m Record high customer satisfaction in branch channel*

m ~4,700 advisors across multiple channels
m >85% of new investors referred by bankers®

m 1in 2 U.S. affluent households are Chase clients®

10

...by addressing key opportunities

® [ncrease share of younger and low-to-

moderate income segments

Capture more wallet share with affluent
and small business clients

Continue to deliver new and improved
customer experiences

® Optimize branch network in mature markets

B Extend branch network in high opportunity

markets

m Tailor local execution to serve client and

community needs

B Grow advisor base (o serve more clients
m Strengthen self-directed investing

B Launch new remote advice channel and

omni-channel wealth planning platform

JPMORGAN CHASE & CO.



CBB ImBranch 22 Wealth

We have continued to drive customer growth across Consumer & Business Banking

Consumer Banking deposit households (mm)’ Business Banking deposit clients (mm)?
C o#15% o
. ( #37% O l
Younger generatlions are
a growing share of our
customer base: Millennial
and Gen Z now represent
45% of the total
2017 2019 2021 2017 2019 2021
Retail deposit share? (rank)  8.9% (#3) 9.1% (#3) 10.3% (#1) nary bank rank’ #3 #1 #1
Avg. deposits ($B) $498 $535 3772 \vg. deposits ($B $121 $136 $226
Debit card sales ($B) $263 5314 5414 \VQ ns (ex. PPP) ($B)° $23 $24 $22

In 2021, we grew to $1T in deposits and became the leading retail bank

- moted informiation. tafer to.slide 73 / R A C A A
For footnoted information, refer o slide 73 JPA\[(")R(; [XN (J lleSE & C: (‘.).

11



BUREAU OF CONSUMER FINANCIAL PROTECTION | SEPTEMBER 2021

The Consumer Credit Card
Market

= Consumer Financial
r Protection Bureau

ct




Credit Score Tiers Score US Adult Population

Superprime 720+ 41%
‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘ e | eeme |
‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘
‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘ swprme | soew o
‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘
mnorsmeseorste | o
codtimiste | o




28 million credit invisiple
_|_
21 milllon unscoraple credit
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Figure 2: APPLICATION VOLUME FOR MASS MARKET ISSUERS, GENERAL PURPOSE (MMI)
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Figure 7:
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Secured Credit Card Innovation



VISA

On average, they increase their
credit scores by 24 points



VISA

5% of secured credit card users
turn INto super-prime credit scores



i

0000 0000 0000 OOOOC
VISA
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MoneyLion



e MoneyLiorf FEATURES  PRODUCTS  MARKETPLACE = MONEYLIFE  ABOUT US LOG IN

Get funds while
you save and
build credit.

Whether you need to establish a credit
history or rebuild your credit, Credit
Builder Plus helps you build credit while
you save — with no hard credit check.’
M L’ And unlike other credit building programs,
oney Ion Credit Builder Plus gives you access to a

portion of your loan funds right away.

Total monthly cost includes $19.99 Credit Builder Plus membership
and a periodic loan payment.




MoneyLion

EARN LION'S
SHARE
CASHBACK

Earn rewards up to

$19.99/mo by using

the MoneyLion app
and RoarMoney
mobile banking.

Lion's Share tier structure

Lion’s Share resets itself every month, so you could be a Bronze
member in Januzry and a Platinum member in February.

Platinum

20+ purchases and 20+ days of logins per month*

Gold

10-19 purchases anc 15-19 days of logins per month*

Silver

5-9 purchases and 10-14 days of logins per month*

Bronze

1-4 purchases and 5-9 days of logins per month*

Payout

$19.99

$10.00

$5.00

$2.00

*Purchases must b2 $10 or greater and made with your MoneyLion Debit

Mastarcard or RoarMoney virtual card.



synchrony



synchrony

ANAZON CUSTOMIR

Amazon Prime Secured Card
by ﬁ > 4 '1.’;' T~ AA1A2 coastomer atergs

David, start building your credit

The Amazon Prime Secured Card is built for people who are new to
credit, or who would like to rebuild their credit.

This card has no annual fee, can be used at Amazon.com and Amazon
physical stores, and your payment activity is reported to major credit
oureaus to help you build a credit history. With the card you will also have
access o your credil scare, along with lools, guidance and lips to help you
improve your credit.

This unigue account initially requires an upfront deposil like a secured
credit card, but will provide you an opportunity to canvert into a traditional
credit card with no deposit required, based on responsible credit usage
and eligibility criteria.

If approved. you'll first be required to provide a security deposit to activate
the Secured Card features which include 2% rewards on Amazen
purchases with an eligible Prime membership. You can deposit, in $50
increments, anywhere between $100 and the amount you're approved for
(Maximum: $1000).

You can always choose to pay off your balance and then close your
account, and your security deposit will be refunded.

After 12 months of responsibly building your credit, you may be eligible
based on your credil profile to opt-in lo aclivate the Store Card features of
your account. which include 5% rewards on Amazon purchases with an
eligible Prime membership. Your account will continue to have no annual
fee, and you will receive your security deposit back less what may be
required to pay off your existing Secured Card features balance.




ﬂ (Graduation Plan

synchrony

After 12 months of responsibly building your credit, you may be eligible
based on your credit profile to opt-in to activate the Store Card features of
your account, which include 5% rewards on Amazon purchases with an
eligible Prime membership. Your account will continue to have no annual
fee, and you will receive your security deposit back less what may be
required to pay off your existing Secured Card features balance.




Ihe very minute secured credit
card consumers turn super-prime...

they get a mailer from Chase






Healthy finances.
Family style.

With Apple Card Family,’ you can share Apple Card with a
Co-Owner and add up to four Participants
to one easy-to-manage account.

4 Week Nonth  Year

April 2021

$1,462.74

) 2] ¢

$702.1° $6R7.49 $7314

]

Co-Owners? Participants? Everyone
manage the age 18 and getsupto 3%
account over can build Daily Cash
together and their own back on their
build credit credit history.® purchases.®

as equals.®



Two kinds of users.
The right fit for everyone.

) . ‘ -~ - -
I LI 1R 1%

share equal benefits and age 13 and older can spend
responsibilities for the account. within limits and get Daily Cash.

| - '

w7

Ashley Daniel will Olivia Dawn



Participants learn
healthy financial habits.

Anyone age 13 or older f G
in your Family Sharing | &
group can be added to | Ashley Rico
your card as a |
Participant. The $167.59¢:
Owner's credit limit or
Co-Owners' combined
credit limit can be
extended to

all Participants.

3 Daily Cash
8 Transactions

Categories

Shapping
E Transactions
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